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Note: This free PPF is a follow-
- Experts wp to the Smart Insights case
Study at
WWW.COMVErskon-
cmart-tnsights-cas
if you havew't read that study
yex, it provides valuable
background to how even the
wmost sophisti,cutwl campuurvLes
can Lmprove thelr converslons
and profits.

—

yate-experts.com/
e-study/

Persuasion techniques usedin a
sophisticated landing page

This page below won an A/B test, increasing paid members by 157%.
You can use many of the same techniques on your own website.

==l | this interview, CEO and Founder, Dr.
Dave Chaffey, explains how important
conversion rate is to Smart Insights’
business, and how the work we did
generated huge uplifts. Details are
described in this case study. Smart
Insights continues to grow through

application of our unigue methodology.
\ J

During our research, the biggest rm—
objection we uncovered was “Will it
actually work for me?” So we led with
a prominent testimonial as a headline,
highlighting an actual result achieved.
The testimonial doesn't just highlight
the results, but that the service is
valuable for any type of business (neatly
| answering another popular question).

InSights Resources Strategy Tactics Membership Marketplace Blog Why join?

Growth of 40%-60% ov
the last year... | would not
hesitate to recommend
Expert Membership to any
| business ,,

=

Dr. Dave Chaffey’s authority and
experience were a key reason for
customers signing up with Smart
Insights, so we used a picture of

N\

A photo of the promoter adds credibility
to the testimonial. Plus, we knew

that the role was important for this

him looking really intelligent (which audience, since a common question

he is). We also flipped the image : ; @ R was “Who is this service for?”

so he is looking towards the copy, ' ..‘.345/) s e s

encouraging readers to do the same.
\

Social proof that

ca others are getting
great results with
the service.

If, like Smart Insights, you have

@ impressive customers, be sure to feature
them in a way that means your visitors
will instantly recognise them. In this case
we used logos, but it could be a picture
of a well-known person, or something
else. (And by “impressive” we mean to
your prospects—not to the general
public. It's an important distinction.)

There are two kinds of proof working
together here: "borrowed authority”
from the Chartered Institute of
Marketing, and namechecking the huge
brands for which Dave has consulted.
It's easy for businesses to forget the
positive press they receive, so look for
this “hidden value” in your business and

Why do global brands like 3M, GlaxoSmithKline\,ISBC, HP, Microsoft and Vodafone—AND thousands of digital
marketers and business owners—use Smart Insights Expert Membership to optimise their digital marketing?
Because many have grown their business—by over 50%—us| tegies revealed on this page.

don’t assume y0UI’ ViSitOI’S have seen it. That’s no accident—it’s a proven system that you can use on your business /
\. . or clients today.
. . Y
. . . i What’s more, we only give you practical, actionable, step-by-step guidance so you’ll A q uestionisa great way to
nghllght the main appea|S n bOId to achieve growth systematically and consistently, meaning you’ll build success upon engage your audience, Wh|Ch
u s .
draw the eye, and uvse fu'ture pacing success—and take your marketing to the next level. is the first task for any page.
to get prospects to imagine that Note also that we're promising
| joining Smart Insights will do for them. to reveal something of value to
those that read on—intrigue
isa proven way to make sure
readers keep reading.
V.

If your video is short, What you'll get on this page
make sure you
let readers know. o

They're more likely to

TH .
watch it if you do. v Dl_l_.

. MARKETING=

A“Johnson Box"is a
proven way to increase
interest in the page, by
setting out what readers
can expect to see—

add intrigue to each
heading to crank that
interest knob up to 11.
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Say NO to future price rises!

Before we can sell Smart Insights,
we need to get prospects’ attention.
This question interrupts them—
makes them sit up and take

notice. It enables us to enter the
conversation that we know—from
our research—is already going

on in their heads. It puts Smart
Insights on their side, and gets them
nodding along in agreement. We are
engage them by highlighting the earning our right to be their friend
devastating consequences Of not But it doesn’t have to be like this. and a”y_their trUStEd advisor.
being able to solve it. Finally—like a \ J
knight in shining armour—explain If you want to do things differently. If you’re determined to get straight to the right answer....

why your solution saves the day. AN

....relax, you’ve found it

Digital marketing is hard, right? e

Everyone looks at you to work miracles

We're entering classical direct
marketing territory here, with a
“problem-implications-solution”
approach. First, set out the
problem you know your prospects
are having. Then, emotionally

E——
Not just once, but time and time again. Whether it’s growing your own—or your employer’s— business, or increasing your client’s bottom line,
everyone’s looking at you for fast results.

How do you know where to start?
With so much information out there—with everyone telling you that their way is best— it’s tough to know where to start. Choose the wrong

information, method, or template and you could waste hundreds of hours of your time (and cost your company or client millions in lost revenue). Not
to mention the cost of failure to you professionally.

If you received this document from
a friend, and you want more great
advice or help, visit
www.conversion-rate-experts.com

o 3
This subhead does several things—
it gives prospects the chance to
join an exclusive club; it indicates
that they’ll get better results;
and it has an“announcement”
quality. (People tend to be

k Smart Insights Expert Membership is the secret weapon behind the world’s most savvy marketers, and now it’s available for everyone.

N
interested in announcements. Take time to find out exactly
- H ’ H
With just three letters, the word Soif you’re feeling... what problems prospects
“now” packs a lot of punch.) are trying to solve by using
A .
Stuck with a particular aspect of digital marketing, and need to find the answer fast your product or service.
Overwhelmed by all the advice, buzz and hype in digital marketing ;r:en, regsir‘re thﬁiﬂ That
Warning icons are . eyreintheright place.
X Unsure about where to start, or what to focus on first This list was populated
attention-grabbers.
Out-of-date with all the latest changes, new techniques and innovation in the industry by the research, not by
Stressed about creating a strategy that includes all the techniques required for a successful digital marketing campaign L a copywrlter s whims. J
Worried that you’re missing out on valuable skills and knowledge to climb the career ladder
N
Use social proof to
increase trust in your
...you’re not alone, but you can change thingss service. In this example
we also inject a little
fear of being left behind
~ and appeal to prospects’
Don't talk only about your . o o competitive instincts.
features. Instead explain Join thousan.ds of savvy marketers;ust like you who are )
how each feature will benefit getting ahead with Expert Membership
your prospects. Put yourself
in the shoes of your visitors, No more staring at a blank sheet of paper — you’ll have access to RACE, the world’s best planning framework, to create your
constantly asking yourself— integrated digital marketing strategy, and you can get started immediately.
does this page answer the . ) ) " - - . '
. L. o v Drive huge growth AND save time by focusing on the critical few activities that will deliver the biggest results — using our fast,
question What's in it for me? easy Interactive Benchmarking tool.
\, v
v Whether you want to drive more traffic to your site from Facebook, improve conversion on mobile, develop a winning email
marketing campaign — or any other digital marketing problem — you’ll find a step-by-step roadmap to success in our Digital
Strategy Toolkits.
v Our 140+ Expert Marketing Guides and Templates show newbies how to cheat the learning curve, and seasoned marketers how
to get ahead of the game.
v Our Digital Cheatsheet is a one-stop-shop to keep you state of the art in all things digital marketing, so you can speak confidently
to your peers, and get buy-in and investment from colleagues.
v Grow yourself professionally and earn more money — successful digital marketing experts are hugely valuable — with our Expert
Online Training Courses and Qualifications.
v Unlike other sites — that just give you research — we only deal in practical, actionable resources that you can use to guarantee
success on your projects.
Thousands of digital marketers, consultants and businesses owners are using Smart Insights Expert Membership to plan, manage and optimise their
marketing. Many have reported wins in excess of 50%. That’s no accident — it’s a proven system that you can use on your business or clients today. . . . . ) D
If price is a big objection, then
consider carefully when to
And the cost? From just $50 a month. reveal the cost of your product
or service. Don't do it until
you've provided sufficient
information on the value being
4 —_— . offered. Otherwise, you risk
These calls to action are Choose a Plan Now and Secure Your Digital Marketing Success! losing many of your prospects.
sprinkled throughout the J
page. Each prospect will take a
different amount of persuading,
so it can help to give them
multiple opportunities to move BUSINESS
to the next stage. Start with
the most commonly effective
arguments, and you'll effectively
make the page as short as from $999)year for o
ossible but as long as necessary. S , .
L p g YJ billed annually When you're asklng for
prospects to order or take
LAGIULYE d _ i actions, make sure your “risk
i Cancel anytime reducers” aren't far away.
Try it RISK-FREE — Join Smart Insights Expert Membership today and get a 30-Day Money Back Guarantee *
See what people just like you are saying
about EXPERT MEMBERSHIP
é Y
Images, roles and logos add
credibility to the testimonials. =
Plus, add a“pull-quote” headline . i
to each that brings out the main ‘
point you want to make, so skim
readers still get the information. Get better results Make your job easier Changes the way you
\ y o . - are doing your job
A goldmine of information on I’d recommend signing up to Smart
digital marketing that can help Insights for a suite of useful tools from The best resources you can find on
you get better results. planning templates to strategy docs digital marketing — completely changes
and a variety of other guides to make the way you are doing your job.
Andrew Topliffe your job easier and more efficient.
Digital Marketing CoE Leader Yvan Charreix
Daisy Seymour Digital Strategist
Marketing Director
Honeywell =
The .
Weather
Channel
9 . .
The world’s best companies use Smart Insights [ )
.. A Like shoes, books and toilet
to secure digital marketing success... rolls, you can never have too
- - many trust elements. If you're
cringing at the amount you're
A . adding, you're probably
Bupa /| (6)
i | P anon about halfway there.
¥ vodafone \ y
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If you received this document from
a friend, and you want more great
A w s standard Lif advice or help, visit
| SER .
: tandard Life RO EOURAER www.conversion-rate-experts.com
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Be wary of alienating
segments of your visitors. . . . .
. . nlus over 150,000 consultants, agencies, entrepeneurs and small businesses in over 50 countries!
In this case, we emphasise
that we don't work just
with the big guys—these . ]
techniquesgvall)\//vork for : H : Throughout this page,
ochiliaies Wil work 1o Get exclusive access to knowledge, experience, advice, we have used descriptive
T . . ’ . headers that communicate
\, - -
and step-by-step guidance from the industry’s leading the eseenoe of the offer. <o
practitioners (for a crazily low investment) skim-readers still get the
information they need.
a . . . . y
|fthe|’e are free alternatives to D|g|tal market|ng eXpertS are eXpenSlVe.
your product or service, visitors
will naturally compare yours If you wanted Fo hire t.he members of the Smart Insi%hts t.ea'm fororTe day, it would cost you $XX3X?(X (though mar}\y of ourteam members no
. . nger take on client projects). Fortunately, for you, we’ve distilled their knowledge and packaged it into 140+ practical, actionable resources that
agalnSt them, andit’s Usua“y a can be used on your projects today—that’s $XX,XXX worth of consulting talent at your disposal for as little as $1.65 a day!
battle you can't win. Instead, use
“price anchoring” to take control
of the comparison. Emphasise The s t Insichts t h valled tical
the tremendous value being € SmartInsights team nave unrivalled practica
offered—and you'll vastly experience implementing digital marketing strategies
increase your odds of winning.
L ) The Smart Insights editorial team is led by Dr Dave Chaffey, a bestselling author
on digital marketing and Ecommerce, recognised in by the Chartered Institute
of Marketing as one of 50 gurus who have “shaped the future of marketing”.
Most importantly, Dave has over twenty years practical experience, and Building up the Iayers
und.erstands what it’s like to be in yo.ur position. H.e’.s worked w.ith of”authority proof.”
business owners and managers to implement digital marketing
strategies in almost every vertical for over a hundred businesses,
from the largest like 3M, BP, Barclays, HSBC, Tui Travel, Mercedes
Benz, Microsoft and Sony to many smaller businesses and startups.
Dave has also trained and advised numerous digital marketing
agencies, and has been an online tutor and examiner for the first
Masters level MSc Qualification in Digital Marketing from the University
of Manchester and the IDM Diploma in Digital Marketing—in fact, he
helped devise the syllabus for these sought-after qualifications.
Meet the Smart Insights Team of Expert Commentators
a Y Our team includes le : house experts, industry speakers, consultants, lecturers, authors
Presenting the Smart Insights ; Daniel Rowles i — P
9 9 and trainers—each s¢ ey | excellence in getting results on specific digital channels for real-
team adds depth to the ) #, 8 woridwide top-ten S with the largest businesses.
offer. Plus, we used a tooltip POCSRR 0 e,
- . . naging Director of
containing information— Targetinternet.com and an award
. . . winning author,
including contact details—
for each team member. . : e
This adds personality and - R PanCuor !
o Google Squared trainer and a
credibility, and makes the Jecturer at Imperial College and
. Cranfield chool of Managemaent.
offer seem more tangible.
\_ y Connect on Twitter and Googhe+
- 1 P
billed annually
LEARN MORE LEARN MORE
Try it RISK-FREE — Join Smart Insights Expert Membership today and get a 30-Day Money Back Guarantee *
See what people just like you are saying
about EXPERT MEMBERSHIP
=
Guaranteed to digitally Brilliant Translated complex digital
transform your organisation o marketing channels into
I recently completed the RACE Digital easy-to-understand concepts
Actionable digital marketing advice, Strategy Course. It was brilliant, and the 4
resources and training guaranteed to 7-Steps guides are excellent resources, Translates complex digital marketing
digitally transform your organisation. too. Thanks for providing such a fantastic channels into easy-to-understand
) . collection concepts. Constantly updated with new
Samina Taj insights that will help whether you own
Digital Marketing Specialist Suzy Lynch your own business or work for a large
Loyalty Programmes Manager corporation
! RA L |_ | Lei Chien
SOLICITORS v Web & Digital Manager
INTERCONTINENTAL
CID> : .
If you're close to a product or
service, it's easy to overlook—
or take for granted—the value
it provides. So don't forget
What you get when you become a to remind prospects of the
. product’s value. We added a
Smart | nSIghtS EXpert Mem ber section covering all the great
features and resources that
@ Complete, unrestricted access to the world’s best Digital Marketing Planning Framework Expert Members get (and
presented them as benefits).
\, v
v Assess the current digital marketing capability of your
business or of your clients
Seeing is be|ieving’ SO use v/ Follow our step-by-step guide to rapidly create an l D
images to make the resources integrated digital strategy — your roadmap to success N;);e hOV\(lj\icVﬁ ve
i . . . . e—— aadresse e
more concrete, and to increase v Prioritise your investments in digital marketing to isitor directly wh
their perceived value. maximise returns visitor .|rec ywhen
presenting the benefits
v/ Discover how to imp " t your roadmap succ y of membership—”your
and transform your business. . i W
business,”“your roadmap
and “your investments.”’
Expert Membership gave me a true structure... V.
to share with business units across the
globe. The cherry on the cake is the access
= to best practises, guidelines, templates and
insights on how to use them. Thank y: r
Contextual
Christophe Ferrasse testimonials a're
Global eBusiness Leader, Royal Canin SAS useful for addlng
extra layers of
proof to the offer.
é Y . .
. If you received this document from
Low-commitment calls to .
action increase the chance a friend, and you want more great
that your prospects will click BUSINESS advice or help, visit
them. A low-commitment call www.conversion-rate-experts.com
to action doesn't always win, . SS 3 _
. Frorm /month
though, so test it. You want
the visitors to proceed to from 9999 year for organisations
the next stage only they are billed annually
well-and-truly persuaded.
. LEARN MORE LEARN MORE
Try it RISK-FREE — Join Smart Insights Expert Membership today and get a 30-Day Money Back Guarantee *
Turbocharge every aspect of your digital marketing and save time If you can quantify
. . . . |
with our Digital Marketing Toolkits, each worth $499! the value of your
offer—and it's higher
than the cost—do so.
@ Digital Marketing Toolkits
Social Metlila' Marke;Ing: 'I'-f;-ollzlt
v Small Business and Startups
v/ Campaign Planning
v Content Marketing
v Digital Experience Management
v Email Marketing and Marketing Automation
v Google Analytics
v Paid Media
v SEO
v Social Media Marketing
"-::_‘ Huge improvements in our client work... really
L ew good, practical advice, with loads of resources
( .(? that you can use in day-to-day work.
Sarah Leach
Client Services Director, Fresh Egg
9 Score YOUR business’s digital capability (or your client’s) with
unlimited access to our Interactive Digital Benchmarking Tool
Arobust digital marketing plan is vital, but tough—how do you know where to start? That’s where our Interactive
Benchmarking Tool comes in. It’s easy, fast and gives you everything you need to take action right away.
® Find out exactly where to start with digital marketing,
Your current business capability to Plan is... based on real data about your business.
Q ® How well are you doing? You'll find out as our tool will f .
/ score your business against key digital capabilities%: Take time to find out the key
" benchmarked against live data from other businesses. (Use appea|5 that turn prospects
M, this to get buy-in or budgeting for your marketing plans.) into customers, and hit them as
® It seamlessly integrates with our planning templates, so you often as you can in your copy.
Bigeal rmuts can be sure you’re building a digital strategy based on rock-
solid data—you’ll be focused on the critical few activities
How doyou compare te other members? that will drive the biggest results.
. \\ N N . ® Once you've completed each module, you’ll get practical,
S = actionable advice on what to do to get to the next level—it’s
like having your own personal digital marketing consultant
right beside you. (Without the tear-inducing cost, of course!)
® Plus, every recommendation will be linked to the
corresponding resource from our library, so you can literally
get started right away. And if you’re not sure you have the skills
in a particular area, the tool even integrates with our Digital
e-Learning Module—you’ll have everything you need to take
I e T e your resuls into orbi
From $8 3 /m
from 5999 ear for orgamsations
billed annually
LEARN MORE LEARN MORE
Try it RISK-FREE — Join Smart Insights Expert Membership today and get a 30-Day Money Back Guarantee *
e
As far as effective appeals
go, “self interest” pulls like a Become a smarter, more experienced, confident Digital Marketer (and earn
freight tre;mr; If you r']de”:]'fy more money) with our exclusive Online Training Courses and Qualification
an appeal that pushes the If you received this document from
self-interest button, use it— :
R . . . . a friend, and you want more great
especially if the self-interest Digital Marketing dvi helo, visit
of the decision-makers aligns E-learning Qualification SRR A U
with the self-interest of their www.conversion-rate-experts.com
f Looking to develop a wider, deeper knowledge of digital marketing? Need to
employers. The more speC|ﬁc create a digital plan for your company or clients? If so, this unique e-Learning
you can be, the better. In - course is designed for you. Focusing on the 25 key digital activities that you
H . xplain why a digital : g . s
this case, we discovered pla% ™ neezed 9 :j:éie'ibe doing, we’ll show you how to create a tailored digital roadmap to
that many customers were i Compare your offer with
using Smart Insights to Unlike manycc'Jursesfordigi'talmarketing:whichcan beacademic,supe.rficial competitors, even indirectly.
. or not that actionable, ours is super-practical. As you complete each topie?
develop their career, or to be will create a Digital Strategy Plan for your business or your clients.
able to talk authoritatively
on a subject that wasn't PLUS, get FREE access to all these
particularly familiar to them. online learning courses...
L J Tora v 81 oute
g it v/ SEO -7 Steps to Success
v Google Analytics - 7 Steps to Success
v Improving Results from Your Website
v/ Online Copyrighting
v/ Facebook Marketing
v Website & eCommerce Personalisation Guide
Patrik Svensson
...and many more
PLUS, access to over 140 exclusive resources packed with practical ~ Use actual numbers
and actionable advice, guidance, step-by-step instructions and bes if possible, to add
. . . credibility to the offer.
practice that you can use to start growing your business—or your
client’s business—TODAY!
Got a problem? Get practical, actionable advice on every aspect of digital
marketing and beyond from Smart Insights’ team of world-class experts.
Learn how to...
@ Increase your ROI from mobile.
® Benchmark your business—or your client’s business—against
competitors.
@ Create an optimised mobile site using our templates. Again: notice how we're
ion hi i i ] focused on benefits—
® Design highly converting landing pages. h
20-- -.:m @ Create customer personas and optimised content. or outcomes—rather
AL ® Increase email open rates with optimised subject lines. than features.
® Make the case for more investment in digital marketing.
Create a mobile site
using our templates
...and much, much more
£
Andrew Topcliffe
- Megan Harrison
Choose a Plan Now and Secure Your Digital Marketing Success!
ANNUAL Expert
MONTHLY BUSINESS E
Sso.a‘month s 83
D ———— From /maonth
($599/year)
billed aﬂﬂuauy billed annually
LEARN MORE LEARN MORE
Try it RISK-FREE — Join Smart Insights Expert Membership today and get a 30-Day Money Back Guarantee *
N
Try it RISK-FREE with our 30-Day Money Back Guarantee<‘ A good guarantee can be a
great if your prospects want
what you're offering, but are
We're so confident that Expert Membership will save you time and nervous about the risk or
Guard against skepticism | y;":'f Agp make you money that we offer a 30-Day Money Back Guarantee*. skeptical about the claims.
about your guarantee 30 U ‘w It's powerful to be able to
by emphasising how 4 t for <elf, a teeet -'-r:.l q s value that Expert Membership gives you in the first changea”yes/no”decision
I } s, simply let us kno d we'll refund your ey—no questions aske . " ”
easy it is to activate it. AN ' into a“maybe/no” one.
y J W‘J *To guard against abuse of cur guarantee—by people less honest than you—we ask that you access a maximum of two \ _J
Expert rescurces during the 30 day pericd in arder to qualify.
Limited -time offer—Join NOW and we’ll
guarantee this amazingly low price for life!
Many offers lack urgency, so think
about how you can introduce
it into your funnel. Otherwise,
Join TODAY and your subscription price will NEVER increase people may never get around to
(as long as you’re a member), GUARANTEED taking action. Here, we mention
the possibility of a price increase,
But don’t delay—as you read this the Smart Insights team are working like crazy making new templates, guides, resources, toolkits, and offer protection against it
and videos for Expert Members. Today’s prices can’t last. Our world-beating library of 140+ resources is increasing in value every day, so for those “early adopters” who
hurry and guarantee these amazing prices before it’s too late. discovered Smart Insights first.
\,
A

Try to wrap up your sales letter

by summarising the theme in a
single appeal—in this case we used
“Secure your digital marketing
success” preceded by a call to
action to“Choose a plan now.”’
Using this technique, even those
who skip to the bottom of the
page will still see a condensed
version of the message.

Choose a Plan Now and Secure Your
Digital Marketing Success!

RISK-FREE OFFER — Try Smart Insights Expert Membership today and get a 30-Day Money Back Guarantee

/B

(- 30 DA

\ Offering three levels of
[BUSI NESS membership helps shift the
decision from “Should | buy?”

to “Which should | buy?”

Expert Membership

Cancel anytime Cancel anytime

.'_\‘r‘.f.l.‘-|<\|‘.-..'.-|\'l'.' a 1
The purpose of a comparison
table is—wait for it—to facilitate

/ a comparison. So make it as easy

as possible for your prospects

v Stay up-to-date with our weekly v/ Stay up-to-date with our weekly v Stay up-to-date with our weekly
marketing enewsletter marketing enewsletter marketing enewsletter

v/ Limited access to 5 marketing v/ Unlimited access to 100+ marketin

guides and templates each month
from our library of 100+ resources

guides and templates each mon
from our library of 100+ resources

v Achieve your objectives with our v Achieve your objectives with our

Digital Strategy Toolkit

Digital Strategy Toolkit

¢ Improve your skills and knowledge v Improve your skills and knowledge

with our online marketing training

with our online marketing training

v Licensing for 1 person v Licensing for 1 person

¢ Individual payment options — pay v Individual payment options - pay

online by credit or debit card

online by credit or debit card

v Unlimited access to included

resources, without restriction

v/ Save money - 28% discount for

paying annually

Membership

Want more case studies like this?

If you would like to see more of our clients’results, you can find a long list on our Clients and Results page.

FOLLOW US

in f ¥ & N

Smart Insights (Marketing Inteligonce) Lid

Terms . Privacy Policy

guides and templates each month from
our library of 100+ resources

Achieve your objectives with our
Digital Strategy Toolkit

Improve your skills and knowledge
with our online marketing training

Licensing for organizations
Business payment options — pay
online by credit or debit card,

invoice or by installments

Unlimited access to ALL resources,
without restriction

Business Toolkit: Online Marketing
Planning

Business Toolkit: Managing Digital
Transformation

Business Toolkit: Managing Digital
Marketing Teams

Business Toolkit: Branding for
Businesses

See results more quickly with our 1
hour business strategy consultation

to do so. Align complimentary
features, highlight differences
and be as clear as possible
about who each version of
your product or service is for.

If you received this document from
afriend, and you want more great
advice or help, visit
www.conversion-rate-experts.com

If you'd like to be notified whenever we publish valuable new content like this, join our free newsletter.

If you would rather find out right away how we might help your company to increase its conversion rate
and profits, just get in touch with us for a friendly chat with one of our consultants, during which we'll
identify the biggest opportunities for you to grow your business using conversion rate optimization.
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